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E3 sumup

Base available colors are pure black a Sumu p®

and pure white. Choose color to achive
best legibility. The negative space of
the logo icon always stays transparent.
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Clearspace T "
Don’t crowd the logo. When placing X S U m U p
other elements nearby, ensure |
0.5x . 0.5

minimum clear space for brand
consistency.
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Sizing
To keep the logo legible and accessible,

do not scale it below 60 px wide for
digital use or 16 mm wide in print.

E3 sumup
60px W
16mm W
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Esumups EJsumup [ sumup’

Positioning

We either align our logo to one of the
four corners of our composition, or we
centre it.

£ sumup 0 sumup

Esumups EJsumups [ sumup’
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Partnership
Lockups

[ Ex [
Partnership lockups should be built by . ® &
placing the SumUp logo on the left and a“s U m U p 17 h B.:E§ﬁ!
the partner logo on the right, separated - — |
2X

by a vertical divider. Use x as the base
spacing unit: keep x between the
SumUp wordmark and the divider, and

1.5x between the divider and the
partner logo.
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E3 sumup
DON’Ts

£3 sumup

Don’t oversize the logo

0 sumup

Don’t stretch or distort the logo

@ sumup°

Don’t change ratio between icon and wordmark

SUMUP*

Don’t outline the icon

Logo Guidelines

E3 sumup

Don’t fill the the negative space of the icon

sumup’

Don’t use the wordmark on its own
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DON’Ts

£3 sumup €3 sumu
=T

Don’t change the logo color Don’t compromise logo contrast Don’t add decorative elements to the logo

B3 sumu @ sumuP B8 SumUp

Don’t apply gradient fills to the logo Don’t rotate the logo Don’t change the logo typeface
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For any questions or additional logo

variants reach out to: #design-global,
@Liza Khokhlova, @Maggie Tang



